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Chopard  The Birth of a Luxury Myth 



1860 
Founded by  

Louis Ulysse Chopard  
in Switzerland 

Chopard 

Until today 
 Chopard remains as an independent  

family owned and managed company 
 

History of Chopardôs Establishment 

1963 
Karl Scheufele (III) consolidated  

Chopard & Scheufele family business 

into todayôs Chopard Group 

1904 
Founded by  

Karl Scheufele 
in Germany  

Scheufele 
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ÅHeadquarters:  

ïGeneva (Switzerland) 

Å3 Production Sites: 

ïGeneva (Switzerland) 

ïFleurier (Switzerland) 

ïPforzheim (Germany) 

Å12 Subsidiaries 

Å120 Boutiques 

Å1ô600 POS 

Å1ô800 Employees 

Chopard Today - Worldwide 
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Chopard ï Creations   

Jewellery Accessories 

Annual COSC certification  

approx. 22,570 movements 

ÅHappy Collection 

ÅL.U.C. Collection 

ÅMille Miglia Collection  

ÅClassic Collection 

ÅHigh Watch Collection 

ÅHappy Diamond Collection 

ÅIce Cube Collection 

ÅHigh Jewellery Collection 

ÅBridal Offer Collection 

Average annual production: 

       75ô000 pieces  

ÅPen Collection 

ÅLeather Goods 

ÅSunglasses 

ÅFragrances 

ÅGifts 

Watches 

Average annual production: 

        75ô000 pieces  

Average annual production: 

           50ô000 pieces  
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Independence 
 

Audacity 
 

Creativity and Innovation 

Values and Responsibilities 

Excellence 

Heritage  

Respect 

ÅStay financially independent 
ÅEnsure a high level of vertical integration 
ÅKeep a family business structure  

ÅRemain undertaking and eager to develop further 
ÅBe ready to take calculated risks 
ÅExplore new opportunities and developments 

ÅEncourage creativity and innovation at all levels 
(in-house design and R&D) 

ÅEnsure transmission of know-how and craftsmanship  
in the long term (in-house training, watch-making school 
ÅInvest in the future 

ÅRespect/strengthen long term relations with clients,  
suppliers and employees 
ÅRespect company tradition and history 
ÅResponsibility towards the society at large as well as  

the environment 

ÅDeliver the highest possible quality in all activities 
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Mille Miglia Race 

ÅAnnual event held in Italy 

ÅSponsor since 1988 

ÅAssociation: Mille Miglia Collection 

  

Corporate Events & Activities 

Monaco Grand Prix History  

ÅBi-annual event held in Monaco  

ÅAssociation: Grand Prix  

   Historique Watch Collection 

    

Cannes Film Festival  

Å Annual event held in Southern France  

Å Sponsor since 1998  

Å Association: Red Carpet Collection 

Basic Instinct 2  Oscars Ceremony  Venice Film Festival 

 

 
High Jewellery accessories for celebrities  
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Presence 

 in 

 Greater China  



Hong Kong  

17thFloor, The Lee Gardens 

33 Hysan Avenue,  

Causeway Bay 

Hong Kong 

 

Employees: 101 staff 
 

Chopard Offices & Service Centers  

Shanghai 

18th Floor 

Plaza 66 Officer Tower 1 

1266 Nanjing Road West 

Shanghai - China 

 

Employees: 38 staff 
 

Beijing  

 

Opening soon 

 

 

 

Employees: 8 staff 
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Sales Development 

Starting the 2nd wave of growth from boutique expansion along with the general recovery of economies. 
Resuming growth from higher sell-through for both existing & new customers + boutiques. 
* YTD 6/2005 as base year sales at 100% 

1st Growth Wave 
Financial 
Turmoil 2nd Wave 
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Sales Development 

(by Distribution Channel) 

* YTD 6/2005 as base year sales at 100% 
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Chopard Presence in Greater China 

Wenzhou 

Dalian 

Urumqi 

Shanghai 

Hangzhou 

Sanya     

Chengdu  

Shenzhen 

Xian 

Shanxi 

Beijing 

Harbin 

Changchun 

 Shenyang 

Anshan 

Hong Kong Macau  

Guangzhou 

Hohhot 

Tianjin 
Taiyuan 

Wuxi 

Opening Soon 

Existing POS 
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Sales 

POS Evolution by region 

Start 2004 2005 2006 2007 2008 2009 2010 2011 (August)

PRC 0 23 27 25 27 29 35 40 46

MC 0 0 2 4 4 5 6 7 7

HK 8 10 22 25 31 36 36 43 51
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33 

2005: Set up Office (HK/SH) 
2010: Office Expansion (HK) 

104 

Approved Projects Included 

2011: Office Expansion (SH) 

          Set up Office BJ 

8 
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Market study 



Chinese Tourists Worldwide 
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Executive Summary 

Total POS in Greater China 
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China
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Omega Rolex Cartier Chopard Piaget IWC Zenith Bvlgari Blancpain JLC Breguet VC AP Breitling PP VC&A Average 

Macau 11 3 10 7 6 4 1 5 3 6 3 5 3 4 2 4 4.8 

Hong 

Kong 

54 106 26 51 42 28 14 26 18 13 19 16 20 15 14 7 29.3 

China 222 91 (E) 114 46 48 45 51 34 40 34 24 25 22 21 2 4 51.4 

Total 287 200 (E) 155 104 96 77 66 65 61 53 46 46 45 40 18 15 85.9 
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Executive Summary 

POS Type ï Greater China 
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Omega Rolex Cartier Chopard Piaget IWC Zenith Bvlgari Blancpain JLC VC Breguet AP Breitling PP VC&A Average 

Boutiques 108 18 47 29 25 12 2 34 7 11 16 5 3 0 2 10 20.25 

Authorized 

Retailers 

179 200 (E) 103 75 71 65 64 31 55 42 30 41 42 40 16 5 66.5 

Ratio (B/R) 38/62 8/92 30/70 28/72 26/74 16/84 97/3 52/48 11/89 21/79 35/65 11/89 6/94 0/100 11/89 67/33 28/72 

Total 287 218 (E) 155 104 96 77 66 65 61 53 46 46 45 40 18 15 85.9 
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Executive Summary 

Brands Exposure by City (Greater China) 

 
 
 

Omega Cartier Piaget IWC J-LC Zenith Chopard Blancpain Bvlgari Breitling VC AP Breguet VC & A PP Rolex

Cities 78 43 31 29 28 24 21 21 20 20 14 13 5 5 4 0
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Brands Exposure by City
Cities in which at least 50% 
of brands have POS:
ÅHong Kong 16  (*)

ÅMacau 16  (*)  
ÅBeijing 16  (*)
ÅShanghai 16  (*)
ÅDalian 14  (*)

ÅHaerbin 14  (*)
ÅShenzhen 13  (*) 
ÅShenyang 13  (*)
ÅWenzhou 13  (*)

ÅChengdu 11  (*)
ÅTai Yuan 11  
ÅGuangzhou 10  (*)

ÅKunming 10
ÅNingbo 10
ÅChongqing 10
ÅZhengzhou 9   

ÅChengdu 9    (*)
ÅXian 9    (*)
ÅAnshan 9    (*)

(*) Cities in which Chopardhas POS

Omega Cartier Piaget IWC JLC Zenith Chopard Blancpain Bvlgari Breitling VC AP Breguet VC&A PP Rolex Average 

Cities 78 43 31 29 28 24 21 21 20 20 14 13 5 5 4 N/A 23.7 

Total POS 287 155 96 77 53 66 104 61 65 40 46 45 46 15 18 218 (E) 85.9 

Concentrat

ion of POS 

3.7 3.8 3.1 2.65 1.9 2.75 4.95 2.9 3.25 2 3.2 3.5 9.2 3 4.5 N/A 3.6 
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Executive Summary 

Brands Exposure by City ï China 
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Executive Summary 

Main Cities in Greater China 
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Executive Summary 

Chopard Comparative Presence  

in Shopping Malls 
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Hong 

Kong 
16 4 9.2 16 1 

100

% 

Macau 7 1 3.4 4 5 57% 

Beijing 14 0 5.7 9 3 64% 

Shang-

hai 
7 0 3.75 7 1 

100

% 

Guang

-zhou 
4 0 0.75 2 2 50% 

Shen-

zhen 
4 0 1.25 2 3 50% 

Dalian 3 0 1.25 3 1 
100

% 

Hang-

zhou 
2 0 0.75 1 2 50% 

Wen-

zhou 
4 0 1.06 2 3 50% 

Shen-

yang 
2 0 0.625 1 5 50% 
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PR/Marketing 



CRM 

 

 

VVIC 

VVIP 

VIC 

VIP 

C 

P 

50 ï 150 customers 

(spending/potential) 

150 ï 500 customers 

(spending/potential) 

            Remaining           
 (22ô000) 

Number of Customers Client Database Structure 
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Events 

Institutional Events Boutique Opening Theme Launch Theme Dinner 
Donation &  

Sponsorship 

Å Cannes 

Å Oscar 

Å Tiara Ball 

Å Hainan RdV 

Å HK IFC 

Å GZ Friendship 

Å Classic Racing 

Å Imperiale 

Å High Jewellery 

Å Stage of Love 

Å FCC ball 

Å Tatler ball 

Institutional 
Å B2C-oriented events 

Å More focused on retail activities and market presence 

 

Å Maintain relationship with key VIPs 

Å Build and explore external and potential VIP database 

 

Å B2B-oriented events 

Å More focused on joint promotional activities with retailers to 

  encourage their loyalty to the brand 

VIP 

Wholesale 
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Hainan Rendez-vous 2011 

Institutional Event 
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Hong Kong IFC   

Boutique Opening 
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